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Primjena odnosa s javnošću 
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TABLICA 1. BROJ NOVINARA KOJI SU POSJETILI HRVATSKU PREMA ZEMLJAMA (2005- 2009) 
TABLE 1. NUMBER OF JOURNALISTS WHO VISITED CROATIA, BY COUNTRY (2005-2009)  
ZEMLJA
COUNTRY
2005 2006 2007 2008 2009
1 Austrija / Austria 45 22 53 14 51
2 Belgija / Belgium 37 33 16 44 22
3 Češka / The Czech Republic 40 38 32 29 26
4 Francuska / France 74 69 58 66 77
5 Italija / Italy 14 53 45 59 57
6 Japan - - 5 57 51
7 Mađarska / Hungary 14 9 21 25 17
8 Nizozemska / The Netherlands 22 31 35 28 37
9 Njemačka / Germany 42 87 84 110 98
10 Poljska / Poland 26 18 35 26 28
11 Ruska Federacija / The Russian Federation 22 12 23 20 33
12 SAD / USA 28 31 32 32 35
13
Skandinavija (Švedska, Danska, Finska, Norveška)
Scandinavia (Sweden, Denmark, Finland, Norway)
30 42 44 63 56
14 Slovačka / Slovakia 17 20 19 20 18
15 Slovenija / Slovenia 13 8 25 5 19
16 Španjolska / Spain - 16 35 51 49
17 Švicarska / Switzerland 9 12 38 64 23
18 Velika Britanija i Irska / Great Britain and Ireland 42 50 41 56 55
19 Ostale zemlje / Other countries 21 44 48 16 100
Sveukupno / Total 518 595 689 785   852
UKUPNO 2005-2009.
TOTAL 2005-2009
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TABLICA 2. UKUPNA PROCIJENJENA VRIJEDNOST OBJAVLJENOG PISANOG, TELEVIZIJSKOG I RADIO 
MATERIJALA U KUNAMA I EURIMA (2005-2009) 
TABLE 2. TOTAL ESTIMATED VALUE OF PUBLISHED AND BROADCAST (TELEVISION AND RADIO)        
MATERIALS IN HRK AND EUR (2005-2009)  
GODINA
YEAR
VRIJEDNOST U KUNAMA (MLRD)
VALUE IN HRK (BILLION)
VRIJEDNOST U EURIMA (MIL)
VALUE IN EUR (MILLION)
INDEKS
INDEX
2005. 1,014 138,90 100
2006. 1,373 188,08 135
2007. 1,516 207,67 149
2008. 1,736 237,81 171
2009. 1,713 234,66 169
Izvor:	izrada	autora	/	Source:	Author
TABLICA 3. VRIJEDNOST OBJAVLJENIH NOVINARSKIH PRILOGA U ODNOSU NA UKUPNI PRIHOD, 
NACIONALNA I REGIONALNE DMO, 2009. (KN) 
TABLE 3. VALUE OF PUBLISHED AND BROADCAST JOURNALISTS’ CONTRIBUTIONS IN RELATION TO THE 




VALUE OF PUBLISHED AND 
BROADCAST MATERIAL
      INDEKS
      INDEX
HTZ
Croatian National Tourist Board
276.376.560 Tiskani / Print 1.316.114.620









Slavonija / Slavonia 5.279.575 
Lika-Karlovac 2.499.386
Grad Zagreb
The City of Zagreb
63.400.000
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TABLICA 4. TROŠKOVI ODNOSA S JAVNOŠćU PO KATEGORIJAMA, REGIONALNE I NACIONALNA DMO, 2009. 





ODNOSI S DRUŠTVENOM 
ZAJEDNICOM




1. Istra / Istria 1.476.137 4.206.568 582.404 216.742
2. Kvarner 186.770 2.545.946 300.046 979.933
3. Dalmacija / Dalmatia 924.334 6.846.077 674.470 433.644
4. Središnja Hrvatska /    
    Central Croatia
91.170 2.335.450 741.928 829.733
5. Slavonija / Slavonia 265.394 1.183.086 468.527 341.479
6. Lika-Karlovac 74.237 637.083 179.697 197.497
7. Zagreb 940.000 38.296.000 345.000 1.030.500
8. HTZ 
    Croatian National Tourist Board
7.164.003 45.963.955 7.216.143 1.998.515
UKUPNO / TOTAL 11.122.045 63.756.421 10.508.269 6.038.043
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TABLICA 5. TROŠKOVI ODNOSA S JAVNOŠćU, REGIONALNE DMO, 2009. 
TABLE 5. PUBLIC RELATIONS COSTS, REGIONAL DMOS, 2009  
DMO REGIJE
DMO REGIONS






UDIO ODNOSA       
S JAVNOŠćU
SHARE OF PUBLIC 
RELATIONS
1. Istra / Istria 6.481.851 10.464.537 62,00%
2. Kvarner 4.022.595 5.584.482 72,00%
3. Dalmacija / Dalmatia
     Zadar 1.863.604 3.420.019 54,49%
     Šibensko-kninska
     The Šibenik-Knin region
1.261.132 1.762.677 71,55%
     Splitsko-dalmatinska
     The Split-Dalmatia region
4.536.365 7.701.647 58,90%
     Dubrovačko-neretvanska
     The Dubrovnik-Neretva region
1.217.384 1.622.728 75,02%
4. Kontinent
     Središnja Hrvatska
     Central Croatia
3.998.335 7.524.009 53,14%
     Slavonija / Slavonia 2.258.486 3.730.274 60,54%
     Lika-Karlovac 1.088.514 1.489.980 73,05%
5. Grad Zagreb
      The City of Zagreb
30.617.500 49.253.000 62,16%
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